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| am most passionate about inducing people to action by
guiding their decision, especially ones that help preserve
the environment. Eliciting public behavioral change is the
positive impact | must have on both Japansnd the world,
while minimizing negative impacts on th ironment.
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| will try to provoke a culture of outreach to transform my
ministry's relationships with stakeholders into more

mutually interactive ones.
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(3) to move forward slowly by pushing gently; <&
(4) to gently persuade or encourage someone to take a particular decision or action;

(5) to almost reach a particular level or amount

(1) to push someone gently, usually with your elbow, in order to get their attention;
(2) to move something or someone a short distance by gently pushing;
®i|L
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» A nudge, as we will use the term, is any aspect of the choice architecture that
alerts people’s behavior in a predictable way without forbidding any options or
significantly changing their economic incentives.
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Home Energy Report
Noverniber 2, 2017
Account numiber E240865981
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Find a list of rebates and enengy-savng products
and services you can by,
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Unplug electronics when thay're notin use
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